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Step 1: Course Outline..

Course Name

Course Code:

Part A- Introduction

CLO3 Respond to various global macroeconomic concems to foster mors Affactive
global thinkmz.
13, Mapping of Course Learning Outeomes (CLOz) with Program Learning Outeomes (PLOz)
FLOL | PLOZ |PLO3 | PLO4 | PFLOS | PLOS | FLOT | PLOE | PLO? | PLO1D | FLO | PLOD
11 1
CLol|
CLO2 v’
CLO3 v -
CLO4 v
CLO3 v v
Part B- Content of the Course
14, | Courze Content

#  Fundamental Conecepts of Macro Economics: Macroeconemics and origin of macroeconemies, Topie
dizscussed in macroeconomics, Azpregate Income, Consumpfion, Savings and Investment, Stock and Flow
Variables Statics and Dhymamics.

*  Naticnal Income Accounting: Concepts and Measurement of GNP, NINP, and GDP - Nominal and Raal
MNationzl Income.

#  (Clazsical Theory of Cutput, Incomea and Employment: Smple Graphcal and Analvhical Exposition of the
Theory. Attamment of full Employment.

*  The Keynesian Theory of Income and Employment- A Smmpls Expoation of Keyneszian Struchars -
Obstacles to Attamment of full Emplovment- Inflationary and Deflztionary Gaps.

+  Snmpls Concspt of Consumption and Savings Funetions: harzinal Propenaity to Consume - Derrvation of
the hultipher, Azzragate Demand and Supply.

*  Snmpls Concspt of Investment Functions: The Interest Fats, The Fats of Fatum on Investment, and the
level of Investment.

#  MNloney and Inflation: Function of Money, Theory of Money, Inflation. Types of Inflation. Peliey to contrel
inflation.

*  Nonetary Policy and Fizcal Policy: Detailad discussion of Monstary Policy and Fizeal Poliey.

L. | Conrze Code 0311-2102
1. | Coursze Title Macro Economies
3. | Courze Type (GEDVCoreMlajor) Corz Courze
4. | Level'Term and Section 2" year 1* samastar
5. | Academie Seszion Spring/Summer
6. | Counrze Instructor Faculty, Busimasz Admmistration
7. | Pre-requisite (if any) NrA
8. | Credit Value 3
9. | Clazz Hours 1 hour 30 mimates (Par Clazs)
10. | Total Marks 100
11. | Counrze Objective The ohbjectrve of this course 1= to recogmzs and mvestizats tha
commactions that eust between the various macroeconomic
variables. Thi= course will prepare students to research tha
relationzhips betoraan IMECTOSCOnOMIC varizhles
comprehensively. The course will prepars stodents to zsmist
policvmakers in developmz zppropriate macTosconomuc
policies consistent with a given economy's sconomuie
Courze Summary Thiz course 1= desizmed to provide studentz wath an
infroduction to the fimdamentals of macrosconomics. This
course miroducs: fimdamental macroscomomic concapis,
techniques, and contemporary economic challanges. The sudy
of macroeconomics mvolves the examination of the agsrezata
esconomy, including booms and recessions, the overall
production of zocds and servicas by the sconomy, sconomic
growth and unemployment, meoney supply and miersst rates,
fizcal and monetary policy, and foreizn currency marksts. Tha
application of fundzmental financal theory to problems and
challangzes m the raal world will be emphasized throughout this
course. Thiz infroductory macrosconomics course 1= dasigned
to aszist students in analyzing cmtical problems wsmg proper
techmgoes.
12, | Course Learning Outcomes (CL0Os)
CLO1 Understand the findamental prnciples and methodologies of Cogmtive
macToeconomics.
CLO2 Apply the theoretical model to explamn the economy's behavior. Cogmtrve
CLO3 Analyza the mpact of monstary and fiscal policies on changes m the Cogmtrve
level of prices and overall output.
CLO4 Evalnate the justification of macroeconomie policies and the Cogmtive
comesponding oufcomas.

Mapping Courze Learning Outcomes (CLOz) with the Teaching-Learning & Azzezzment Strategy

CLOs Dezcription Teaching-Learning Aszzezzment Stratezy
Stratezy
CLO1 Understand the findamental Lecture with CT/Assizmoment hid-
principles and methodologies of mmltimeadia termy Final PrezentationViva
MacToSconomics.
CLO2 Apply thae theoretical modsl to Lectura with CT/Aszsiznment/ Mid-
axplain the sconomy’s behavior mmltimadia term/Fmal Presentation Viva




Course QOutline

Interzctrve discussion
about the subject
contents.

CLO3 Analyza the mpact of monetary CT/Assizmment hid-
and fiecal policies on changzs Lecturs with term/Final Presentation Viva
inthe lovel of prices and overall | muultimedia.
ot Interactive discussion

about the subject
contents.

CL04 Evaluate the justification of CT/Assizmment hid-
macrozconomic policies ndthe | Lecture with term/Final Presentation Viva
comesponding oufeomes. multimedia.

Interactive discussion
abot the subject
contents.
CL05 Respond to variow: global CT/Assizmment hid-
to Interactive d termF Vi
foster more global thinking. abantthe subjeet
contents.
Article analysiz.
16. | Waeldy/ Lesson Plan
Topies Specific Qutcome (5) Time | Suggested | Teaching & Alignment
(KS4) Frame | Activities Aszezzment o CLO
strategy(s)

Overview of | -Tounderstand the Week | -Studentswill | -Lectwewiththemd | CLOL

Economics | fimdamental concepts of 11 | give brief of multimediz CLO3

economics. infroductions | - Interactive
-To analyze the major trade- about Dizcussion
offs amang the themselves | -Group Discussion
‘mzcroaconomics abjectives. Course -White Beard
To demonstrate the major outline will be | Thustration
‘economic problens, disnssedin [ -Caze study.

detall

Discussion

about the

sulbject

confents

Fundamental | -Touwnderstand the concapts | Week | Interactive |- Lectwewiththeaid | CLOL

Conceptz of | of Micro and 34 | discussion. | of ultimedia, CLO4

Macro Macrosconomics. Lectures, ~Collect Feadback &

Economies | -To acquire knowledze about questions, and | answer.

the origin, scope, and answas.
importance of

- To analyze Stock and Flow

Verizbls, Statics, and

Dynamics.
National - To understand the Week | Lectures, | -Interactrve (o1,
Tncome basic eoncapt of sockzl 56 | questions, and | dizcussion. Loy,

sccomting, awen, | Lechre dismsion

-To evaluate the application of -Problem- | withtheaidof

sociz] accounts in clozsd WH"% mltimedia

‘eonomy and open economy, regadng - White Board

- Toillsratethe ireulr- wonal | Dusttion

Sow dizzram of neom Income - Collect Feedback &

- To understand the bsie caleulation. | answer

coneepts of GDP GNP, -Analysis of

‘national income, net national the budget

product, national income or devision.

national income @factor cost

[ T—

disposable meoms,
Theoryof | -Tounderstand the clazsical | Week | -Discussion | -Interactive CLo3,
Fuuployment | theory of ecgloyment Say's | 78 | sboutthe | diseussion 104

Law, Pigow's Modification aubject Lecture discussion

~To evaluate the crticism of contents with | with the aid of

clazsical fheary & say's law. thestudents | multimedia

-To justify the Kaynesian Recapmain | -students group work

Theory of Employment, points Library work.

-To evaluzte memployment Forward plan | Paperwork.

and full employment Class test

-To amalyze policy for full

employment.
Consumption | -To evaluzte the application of | Week | -Lectures, -Inferactive Lo
Function & | the consmpton finction. | 910 | questions, and | diseussion oo
Maultiplier | -To understand the Keynes' s, Lecture discussion

Law of consumption, Recapmain | withthe aidof

ivestmant & fypes of peints ltimedia

Investment. -Students group

-To amalyze Multipliar, work

Employment Multiplier

Income, or [avestment

Multiplier.
Money -To understand the function of | Week | -Discussion CLo3,

Meney, the “Federal Reserva | 1112 | about the Lecture disenssion | CLO S,

System”, Open market aubject with the aid of

aperation, the monsy contents with | multimedia

circulation process by the thestudents | -Students roup

bark, and the quanfity theory -Book Review. | work

of monay. -Assizment

preparation.

Inflation -To understand the concapt Week | -Discussion | Lecture discussion CLo3
and typez of Inflation. 1314 | about the with the aid of CLO4
-To analyze The Process of ubject multimedia
Mazsuring Inflation contente with | -students group work
-To analyze the causes of thestudents | -Collect Feadback &
Inflation -Growp Study | answer
-To understand the policy to -Recap main
conrol inflation, ‘points
~Forward plan

Part C- Assessment and Evaluation

1

Assezzment Strategy:
Class tests: Altogether 4 clasz fasts may be taken during the semester, ] class tests will be taken for
‘midtersn and 2 elass tests will be teken for final term, Qut of these 3 class tests for each temm, the
average of the bast 1 class test will be countad. No makeup class tasts will be taken. Students are
strongly recommended not fo miss any elass ests.

Assignment; The students will have to form a group of 2 maximum 3 members. The fopic r case
studies will be given as assiznments in zroups during the class which they have to prepare at home or
clazsroom and the final tem will be submitted on or before the due date. No Jate submission of
aszignments will ba acespted.

Paper & Prezentation; The students will hava to form a group of 2 maxinmm 3 members. The topic
of the final papar will be given as 2 final group tazk before the final exam and will be submitted on or
‘before the due date. No late submission of the final paper will be zccepted. Students will have to do
the graup presentation on the given topic 25 well

(Classroom Participation: All the student: zed b to clzss prapared, take part mthe
classroom discussion, make thoughtful contributions, and participate actively in all classroom
activities.

FEvaluation Poliey

1) CIE- Continuous Internal Evaluation-30 Marks (40+10 Marks)
b) SME- Semester Mid Examination (20 Marks)

¢) SFE- Semester Final Fxamination (30 Marks)

Bloom’s Taxonomy Clazs Asignment Viva  Presemtafion  Clasz  SME SFE
Domain: test  10(%) 10(%)  10(%) Attendance (20%) (30%)
10(%) (10%)

Cognitive  C1
Domain  Remembering

L]
Understanding
€3 Applyinz

C4 Analyzing
€3 Evaluating
C6 Creating.
Affective Al Recaive
Domin 41 fomcnd
A3 Vale
Ad Orzanize
A& Inferpalize
Paychomotor P1Tmitation
Domain n
Manipulation
P3 Precision
P
Atticulation
P
Natwalizztion

The final zrade for this class will be based on the points achisved i the following areas:

d) Crading System
Evaluation Criteria Marks Distribution
(CIE- Contimueus Internal Evaluation 40
Midterm Fxammation 0
Final Semester Assossment 30
Attendance 10
Total 100

\[ake-up Procedure:
There will be no makeup of any exam. The extreme sthuation will be an exception as per the faculty's
decizion Faeulty way thip this if students bring written permizeion from the Dean’ Chairman Coordinstor,
of the BBA Program. It iz worth mentioning that questions of make-up exams are ahways harder

Part D- Learning Resourees

Required Textbooks Other Resources
* Principles of Macro Eeonomics (4° edition)
*  Modem Eeonomie Thaory . Gregory Mankiw
Dr. KK Dewett, MH Navalwr »  Maeroecomomstes Theory and Poliey
Edition 2010, Dr. HL Az
*  The Psychology of Money
Morzan Housel




See the OBE Curriculum.............



Evaluation Procedure for OBE based Curriculum

Evaluation of students’ performance will be based on Continuous Internal Evaluation (CIE) and Semester End
Examination (SEE). SEE includes midterm examination and final examination whereas CIE contains class-
test, quiz, attendance, presentation and assignments/case study/term paper/project/viva/group work. CIE will

cover 50% of the total marks and the remaining 50% are reserved for SEE.

Theory Course:

SEE (Semester End Examination) |MidTerm
Summative

CIE (Continuous Internal Assessment) Class-test, quiz, attendance, presentation 40% +10%
Formative and assighnments/case study/term
paper/project/viva/group work




Varendra University

T BBA
Course Code Department OFf Rusiness Administration
Bach : 33th 2
Semester Sth Dutes
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4. Continuous Internal Evaluation



LLE
VAREHNDRA UMIVERMITY - —
DEPARTMENT OF BUSIMNESS ADMIMISTRATION TTT1
+} FIFTH SENMESTER — Assignment {Suntmer 2025)

G |G s
Batch: E Serction: m Academic Session: | Summer 2023 | o

Course Code: | 0414-3104 | Course Title: | Integrated Marketing Communication |

Parks: 10
5L Questions cLD Domain
[Lewel)
1. | Cultaral Senszitivity in Communication: Redezigning a CcLo4 | Psychomotor
Zlobal Brand®*z INMC for Local AMarkets. {articulation)
harks Summary
£ E =
IEEEEERONETAE
i; gu ,ﬂg -Ei 2 5
[1-53 11-53 [1-5) [1-5] (E:il] i = |
Sest 232411003 | mad. )mtiaz Fehad, A 5 5 5 5 20 10
sediocre | 232411078 | asd adam A 3 13 7
Poaar 2Z214110DES ir as=if iC 4q 3 2 3 1z [




A L4

VAREHDRA UNIVERSITY LI
DEPARTMEMNT OF BUSINESS ADMIMISTRATION G GRS
Fr=fisn=e

11

FIFTH SENIEST ER — Poster Presentotion [Swwmer 202 5)

Batch: IE' Section: Academic Session: | SLmEfm,?jl
Course Code: | D414- 3104 | Course Title: | Integrated Marketing Communication |

miarks: 15
sl Ouestions CLO Deomain
[Lewel)
1. +"  Cregte 3 short engaging video [(1-3 minutes) that capture the | CLOZ Cognitive
vibrant life, facilities, achiewvements and uniguensss of the [applying)
BBA department and the campus and present 2 gnoup
presentation.
Rlarks Summary
Pou per Presenbobion
2
=
= o L = F
= == L] =
s . 5| | 5| 3| & |58 52 2
E 2 L] o ‘E = " £ T | = 8 ]
5 : B8 R E| 5|88 27
a E E (=] 3
{2-5) | {2-5) | {2-5) | q2-5) | q2-5) | 2sh | [1sh
det | 232411021 | Md. Muishidtiasangiday | A 4 ] 4| S ]S | S | 23| 24
Mediecre | 357411005 | Touhidul 1slam B 4 4 4 4 4 W az
Poar 232411072 | pad. Ejgj Ahmed 8 3 3 3 3 3 15 -]
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Question Moderation forms



5. Copies - SMEB- Semester Mid & End Examination Assessment
vidence

[ —
Motes
VARENDRA UNIVERSITY
DEPARTMENT OF BUSINESS ADMINISTRATION BIGR= Questions Attained CLO(s) Domain
THIRD SEMESTER MID TERM EXAMINATION (SUMMER 2024 ) Pt - — (Level)
. R . Question 1 CLO-1 Cognitive-Understating
Batch: Section: JLW:NMINNE Academic Session: | Summer 2023 = — =
Question 2 CLO-2 Cognitive-Applying
Course Code: | BUS 2102 | Course Title:
Marks Summary
Time: 1 Hour Marks: 20
{Answer any ONE SET from each of the following Questions) Category Marks Name 1D
The figures in the right margin indicate full marks for the respective question.
: B’ 1 w 4 3324
All parts of each set of questions must be answered sequentially. Best 18.5 TAHASINA CHOWDHURY 232411019
Mediocre 14 TANVIR ISLAM AKASH 232411026
— Poor B ANIKA TABASSUM 232411042
Question 1
Set A. i What is an economic preblem? Explain the fundamental preblems facing an economy. 10
i “Society faces a short-run trade-off between inflation & unemployment."-Interpret this

statement.

SetB. i At this moment, Bangladesh is facing severe inflation problem. What are the reasons 10
behind inflation and how the issue could be resclved?
i What is CPI?

Question 2

SetC. i Illustrate the “Circular-Flow Diagram of Income” in two sectors economy. 10

il How to calculate GDP of a country using expenditure approach?

Set D. i From the following data on healthcare vs. educational institution’s production 10
possibilities, Graphically present the "PPF”.
Combination Healthcare Education
Institution
A 8 12
B 12 13
C 13 28
D 7 7
E 25 33
F 33 33
G 18 5
H 20 ie
I 18 22
3 30 8




Time: 1 Hour

VARENDRA UNIVERSITY IT

LL

DEPARTMENT OF BUSINESS ADMINISTRATION RIGL
FIFTHSEMESTER MID TERM EXAMINATION [SUMMER 2025) FreafereR]

Batch: @ Section: MRl Academic Session:
Course Code: | 0414-3104 | Course Title: | Integrated Marketing Communication |

Marks: 20

[&nswer any OME SET from each of the following Questions)
The figures in the right margin indicate full marks for the respective guestion.
All parts of each set of guestions must be onswered sequentially.

FE

Question 1
Describe what doss IMC meanT Discuss the communication process throngh the
dizgram and mention five examples of Communication noise.

A new eco-fiendly sbdncare brand is launching in & hizhly competitive market. The
company wants to reach Gen Z and young millennia’s, who are known for valuing
authenticity, social responsibility, and fnteractive online experiences. The marketing
team ha: a limited budget but wants to leversge emerging markefing
commumication  fremds  to  maximize reach  and  engagement
If you wera the marketing manzger, determine which five emerging frends in
marketing communications would vou prieritize to promate the brand, and how
wonld you implament them effsctively within 3 limited budget? Tustify your choices.

What is 2 brand?
An eco-friendly cleaning product company, Gresn Spark, enjoys 3 strong reputstion
among envirommentally conscious customers. However, when expanding into
international markets, the brand’s message is misundersiood, and many customers
view it s just another cleaning brand with ne unigue qualities. Describe how brand
image plays 2 role fom both the company's perspective and the customers’
perspactive
Dietermine the following terms with examples:

2) Family brand

b) Ingredient branding

cj Flanker brand

What does packsging mean? Suppose, You are the marketing manager for 2 new
premium organic juies brand entering a highly competitive market. While the
Juica quality iz excellent, sales from the first month are lower than expactad.
Customer faadback shows that many shoppers did not notica vour product on
the shalf and soms assumed it was just another regular juice. Your packaging
currently uzes plain bottles with 2 simple primted Labal.

Using vour knowledze of the primary purposes of packaging, analyze how
you would redesign the packagzing to address the problems and mmprove zales.
What elemants would vou focus on, and why?

Evaluate how does Tha Evoked set approzch and The multi-attriuze spproach works
in the Evaluation of altemative staga.

Notes
Questions Attained CLO{s)
Question 1 CLo-1
Question 2 CLo-1




5. Copies - SMEB- Semester Mid & End Examination Assessment

Evidence(2

VARENDRA UNIVERSITY E::a

DEPARTMENT OF BUSINESS ADMINISTRATION Blo]
THIRD SEMESTERFINAL EXAMINATION SUMMER 2024) WP

Batch: Section: Academic Session: | SUMMER
Course Code: | BUS 2102 | Course Title: [ Macro Economics

Time: 1 Hour 30 Minutes Marks: 30

Mopey sarves 22 a medium of exchange.
Momey iz usad as 2 store of

Mopey iz a standard for measuring vales.

Blomey sarves 3z a standard for deferred payment.
v has wransfered value.

IMomey has its dynamic fncton.

Ao B B g

=

Justify tha "Q‘usn.'t_\' Theory of Money”.

Question 3

(Answer any ONE SET from each of the following questions)
The figures in the right morgi ate full marks for the respective question.
Al parts of each question must be answered sequentially.

Queztion 1

Set | i | Inflation can be ceused by the excesdve money supply in the market that creates [ 10
A [ & demand for goods and services. Amalyze the reasons behind demand-pull
inflztion.

Thare iz an immenze influeace of inflation on the economy. If the economy fails to
reduce inflation, the consequancas will be dissstrous to the economy. Crovermmants
may attempt to regulat lation by emploving fiscal and monstary policies.
Analyze the monstary policy instruments that contribute to inflation reduction.

A

Set | i | Illnstrate the “Eaynasian” theary of amployment 10
B. | ii | Full Employment' is not a situation where evervbody who wants j
emplovment is achally a situation where there i= no cyclical unamp)
create a state of full emplovment is not an sasy job. No simple & straight remedy can
for the purpose. Some policies can be followed for full employment.

Price policy
International measure.

Analyze sny thres policies that can help a nation achieve full emplovment.

Set | i | Say's Law and the classical theory of employment are not the standard theories for | 10
C. climinating wnemploviment. Tohn mard Keynes, author of “The Gensral Th
1I’E‘r_‘r‘]crvn’__m Interest and honey” and founder of Keynesian economics, strongly
ith the d.E::lCH. employmant ﬂ_=or\ Determine the nagative aspacts of

il -\eareza.te conzwmption = & fancton Df aEEre_ate disposal mcome”. -Justify
Eeynes' Law of Consumption.

Set | i | Monsy serves various purposes that have s big impact on the economy. Tustfy the [ 10
D. following fimctions of monay that are given below (any three):

|

Solve the equation *APC-APS

From the fai]m\ig data, calculate APC, APS, MPC, and MPE:

Year |[Inco | Consumption | Savinzs(S)

] uf ko] |

Notes
Questions Attained CLO{z) Domain
{Leved)
Question 1 CLO-3 Cognitive-Analyzing
Question 1 CLO-4 Cognitive-Evaluating
Question 3 CLO-1 Cognitive-Applying
Marks Summary
Coteqory Marks Name D
Best 29 TARASINA CHOWDHCR Y TR
Mediocre 1 MASFURHASAN 12}
FPoor 12 MOET. TIEHA EHATON TR

Determine the importance of national income.

Bl

‘Calculate Mational Income (11, ) and dizposable income from the following data:

Particular Amount (3)
Gross Domestic Product il
Factor income from foreim countries
Factor payment to foreign countries
Subsidies

Ingirect tax

Contribution to Social Security
Corparate profit

Dividend

Corporate income tax

Transfar payrment

Dersopal tax

Deepreciation 400.




Time: 1 Hour 30 Minutes

YARENDRA UNIVERSITY
DEPARTMENT OF BUSINESS ADMINISTRATION

FIFTH SEMESTER FINAL EXAMINATION [ SUMMER 2025 |

[Batch: IE-I Section: m Academic Session:

Course Code: | 0413-3104 | Course Tithe: | Integrated Marketing Communicatian |

18

Warks: 30

{Bnswer any ONE SET from each of the following questions)
Thoe figurees in the right margin indicate fiall marks far the resaective guestion.
Al parts of eadh question must be answered sequentially.

el 3

Question 1
A new brand, Aquz Bloom, plans to lzunch retural fuit-mfissed water in 2 markst

ready dominzted by EKmley, Aquafine, mnd Mum The company wanis to etz 2
migue imags before starting iz [MC campaizn

Based om thiz siruation, illustrate product positioning and explain different types of
posifioning sratezies with apamples that 2 cowmpany can use in the IMC plaming
TroCes:,

The VALS {Value:, Attitode amd Lifestyles) typolozy catezorizes respondents info
eight different aroups based on respurces and oa the extent to which they s action
arizted. Present the caiezories with examples.

Tlhestrate the diagram that confzing all the elements an oreamization needs for
conducting i IMC plzmms process

A new local coffee shop nzmed Bean Buzz wants to lamch 2 promotionz] campaizn
to afiract young professionals. Befors developing thetr IMC plan, the owner: need to
understand how thelr farget mudience perceives local coffee brands and which media
chamnels they prafer.

To develop the IMC planning process, the fit step we need to comduct &
Communication Pasearch

Demonstrate the kind of ressarch you would cowduct in this step far Bean Buzz.

What doss Makst :egmeniation mean? Suppose you work in the marketing
department of an organization and your sapervisor asked you to check a place that cm
be 3 new farget mavket for your prodoct Mow define the Tests vou would nun to
Detereaime if a Particular harket Sesment is Vizhle!

¥

o8

Question 2
What des Adverfiamg Campaign Manazement mean” e kmow that The hisrarchy
of effect: model amd 2 mems—end chain aszist in developing effective campaizes.
Prezent hoth theories with examples.

When developmz advertizmg campaims, there may be wrealistic 2samption:
concerming the relzfiomship of advertising budgsts to effecivenss:. For mefance, 2
manaper might believe that a direct relationship existz bemiesn exppendimres m
advertising commumication: md subsequant sales revenues. Present those six factars
that the relationship mclode with examples.

What is goemilla marksting” Define it with m example Also Nustrate how it differs
from traditional markstmz

Prezent chort notes with examples Ay Twe)
I Epperiential hinketing
I In-store marksding
il Product placement

Question 3
Demanstrate how us22e saamentation can be ussd by a telecommmication campasy
and what kind of advartazes they would get if they use this ssamentation medhod

What doe: altemative marieting program mear” Ilustrate Buzz Marketing, it:
types, siazes md the preconditions we st aftan to create a Buzz about 2 product or
SEVICE.

Preseat sip examples of altemative media vemes an ofganization can use for
altermative marketing program.

Hiotes
Quastions Attained CLOYs)
Quastion 1 o3
Quastion 2 [ali %]
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6. Copies of Question Papers(Continuous Interna
Assessment

Planning by a faculty for his/her course at the beginning of the semester)

VARENDRA UNIVERSITY

vy gewmiTy

u.q
Izt

Il How do Say’s laws support employment opportunities?
. How does Professor Pigue relate wages cut to increased
employment opportunities?

V. What are the arguments for the classical theory of
employment?

V. How does Keynesian theory support employment
opportunities?

I Determine structural, seasonal, frictional, and cyclical

unemployment.
VIl Choose the policies to remove cyclical unemployment.

DEPARTMENT OF BUSINESS ADMINISTRATION RIGRS
Frffr=m
I N —
Batch: ection: JEAEN N Academic Session: | Summer 2023
sl Questions CcLO Domain
(Class Test) (Level)
Marks- 10
1. I Determine any two principles of economics. CcLO2 Cognitive-
II. Illustrate the production possibility frontier with examples. {Applying)
sl. Questions CLO Domain
(Assignment) (Level)
Marks- 10
1. | Present any global economic issue and briefly discuss its consequences. CLOS Affective-
(Respond)
sl. Questions CLO Domain
(viva) (Level)
Marks-10
1. I Justify the classical theory of employment. CLO4 | Cognitive-

(Evaluating)

sl. Questions CLO Domain
(Presentation) {Level)
Marks-10
1. I Summarize and present any chapter from the book “Psychology of CLO4 | Cognitive-

Money™ by Morgan Housel.

Contents Listing

Introduction: The Greatest Show on Earth

e R N

No One's Crazy

Luck & Risk

Never Enough

Confounding Compounding

Getting Wealthy vs. Staying Wealthy
Tails, You Win

Freedom

Man in the Car Paradox

Wealth is What You Don't See

10. Save Money

L T I O R
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. Reasonable = Rational

. Surprise!

. Room for Error

. You'll Change

. Nothing's Free

fou & Me

. The Seduction of Pessimism

. When You'll Believe Anything
. All Together Now

. Confessions

(Evaluating)




7. Rubrics for Assessment
(See.....uue..... 7.1,7.2,7.3



7.2 (CLOs/ PLOs Grade sheet)



Continuous Internal Evaluation (CIE)

CT (10), Presentation (10), VIVA (10),
Assignment (10), Project(10),

Mid term :Q1,Q2
Final :Q1,Q2,Q3



Graduate Attributes [GA) Gradesheet |
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Session: Summer 2025 CLD J Analyzs hou bwrinssrer mrqanizs advertiring and inteqrated marksting Cuyguiti PLOD S o
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7.2 CLO_PLO Grade sheet

& B c [0} E F G H J K L b i} o P a 51 S T L W W b \d 2 A AB | AC| AD | AE| AF (AG| &H Al Ad A
Session: Summer 2024 COURSE LEARNING OUTCOMES DOMAIN
Semester:3rd CLO1  |Understand the Fundamental principles and methodologies of macroeconomics. Cognitive
Course Code: BUS 2102 ClLo2 Apply the theoretical model to explain the economy's behavior. Cognitivel
Course Title: MacroEconomics CLO 3 Analyze the impact of monetary and fiscal policies on changes in the level of prices and overall [Cognitive)
Theshold of CLO-50% CLO 4 Evaluate the justification of macreeconomic pelicies and the corresponding cutcomes. Cognitive
CLO 5 Respond to various global macroeconomic concerns to foster more global thinking. Affective
CLO lAzzessment Matrix CLO-PLO Mapping
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7.2 GA-Grade sheet(2)
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GA1
Business & Management

G12 GA2

Innovation & Entrepreneurship Critical Thinking

\ GA3

N

G11

Lifelong Learning

Communication

G10

GA4
Global Competency’ |

\ Leadership & Teamwork

H

GA5

Research Skills
/

/

G11

Lifelong Learning

4

G10

Ethical & Social
Responsibility

GAé6
Adaptability

G10
Global Competency

GA7
Digital Literacy

GA7
Digital Literacy



Course Improvement Plan

Comment on the effect of class size on
vour aszessment method.

A tesching zszistant (TA)/ a Student on Duty (30D} will help|
azzist with the zszessment such as any project work.

Comments on the adequacy of the
rubrics.

 Adequate [ NotAdequate [ No rubric used

Comment on the suitshility of ths
assignment'project in this course.

[# Suitable [ Not Suitable

Content
Enowledge &
Skills

Dz you engage students in leaming
activities focusing on real-world 1zzues
of problems?

FYES [NO | Specify,ifno

Do you engage students in reflecting on
the connections between what they are
learmning and what they zlready Imow?

FYES [NO | Specify, fno

Do vou engage students m zctivities thad
help them to leamn and apply critical
thinking skalls?

FYES [NO | Specify, fno

Do vou provide opportunities for
students to learn and apply literzcy and
communication skills?

FYER [TNO Specify, if no

Do yvou mvelve students in setting
positive and safe leaming climate
expectations?

FYES IMNO Specify, if no

Any other recommendations to improve this

course?

Understanding the depth of the course requires current
Imowledge and 2 sohid zcedemic foundation.

Have your last semester(s) recommendation(z) been FYES M NO

implemented? I Mot Applicahle

Do vou want to take this course next semester? " YES ' NO =
¥ Mot Surs

Ttem Questions Comments

I the course content sufficient? ¥ YES M NGO | Specify, if no

Course Iz the number of lectures sufficient tf ¥ YES Specify. ifno

Content | complete the course content? M NO PEelY:
Have the students met the expected v Completely [ Mostly
course outcomes? I~ Partisllv ™ None
Tick on the teaching tools that you havq ¥ Computer with MMP ¥ Whiteboard & marker
used in the classroom. ¥ Audio, Video v Others
Teaching materialz that you havs ¥ Lecture note ¥ e-Book I Journal papers
distributed to students. [ Internet rezource v Orthers
Did you use any onlne platform g FYES I NO Specify name, if ves What's App
dizzeminate teaching materials? and Microsoft Teams
Comment on the students” responses i [ <253% [ 23-50% [ 50-75% F=73%
the elass. of the students were responsive in the class.

Teaching -

Method ¥ The group work in class demonstrated strong teamwork
and active parficipation. Students collaborated
effectively, shared idezs openly, and respected each

Comment on =my group work of other’s perspectives.

students” activity in the class. ¥ The dizcussion was well-organized, with clear task
division znd mutual support, leading to 2 productive
znd engaging leaming experience.

Comment on the effect of class size o . -

your teaching method. Class size must be less or equal to 40 for this course.

I Class Tests ¥ Mid ¥ Final
Tick on the appropriste fools that yo ¥ Assigmments ¥ Viva Voce
Assessment | have used for szsessment. ¥ Clasz Performance ¥ Presentation
Method

Oithers

Any Other Comment (If necessary)

Are aazezsment tools adequate?

¥ YES [ NO

Specify, if no

Signature - Course Tezcher(s)
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Deparment of Busimess Administration -'t : I-I.-_
v .
1111
Program: EEA dd&
Courzelamne: Intesratad Marketing Conmmication Hera, R
Batch: 33
Semester: M 1= Strongly Disagree
Tartion: ABC 2 = Disagres
. . 1 = Neutral
m Mid. Sirajum 4= Agree
5 = Strangly Agree
SummaryoftheF eedbackfromStudentzontheCourze
Criteria Statements 5 4 1 2 1
The course rmateriz] was well-arganized and sasy to follow. 56.8% M| Ea% | 0% 4%
CourseCantent | The comtent of the course was relevant to nry academic and career goals. 0% | 3REM [40% | 14% | 1%
The courze challenged me to think critically and understand the subject matter desply. e T A 1.4%
The m=tractor explained concepts clearly and effectively. GOE%: | 3113 [ 343 | l4% 1.4%
Fmﬁ The mstractar was spproachable and svailsble for sssistance outzide of class. g1aes | o3n1es | a4 | oo 1.4%
The metructar provided timely and constroctive feedback on aszizrments and exams, 1% | 31 (68| l4% | 17%
The classroom or online platfonm was conducive to leaming. 612% | BT | E4% | 14% 1.4%
Leaming The class sezmions wers wall-manzgad and tims was wed effectivaly. 612% | 324% [ 1T l4% 14%
Environment | The leaming environrment encouragsd participation and interaction among stodests. GOB%: | 324% | 4% O 1.4%
The assizuments and exams were f2ir and reflected the course matarial. 0B | 35S [ 41% | O 1.4%
Assessmentand | T8 feadback I received om nry work was balpful for nrv lsaming and improvement. G120 | 3243 4013 0% 1.4%
Feedback The grading criteriz and policies were clear and consiztenthy applisd. 612% | 3L1% | R4 O 1.4%
Ohregall Crverall, T am satizfiad with the goslity of thiz coarze 612% | 3L1% [ 4.1% | 0% 1.4%
Experience I would reconumend this course to ather students, e | 3B | akk| 17R 1.4%
Sigrature-Coarze
Teachars)




Peer Review Form

10. Peer Review

Department of Business Administration
Varendra University

Criterion 3: Learning Environment

Course Name

Course Code

Semester

Section

Course Type

Course Teacher Name(z)

Peer Reviewer's Name and Affiliation

1 - 5
2 3 4
Statement (Completely . _ . (Most
Ineffective) (Ineffective) | (Neutral) (Effective) Effective)
The leaming enviromment is v

respectfil and inclusive

The leaming enviromment allows
for the recognition of, and
engagement with, diverse
perspectives’ worldviews

The leaming enviromment fosters
student interest, motivation,
engagement, and participation

Criterion 1: Goals, Content, and Alignment

Educator/Teacher is accessible and V/
responsive to students

Summary and Final Reflections

Reviewer's Feedback/Comments:

= Student engagement and undersianding cowld be enhemeed by adding more practical examples and real-worid
case studies to the otherwise comprehensive and well-siructured course comtent.

= Although the theoretical underpinnings ave sound, adding teractive compornents such as group projects or
modzls could help students understand the complex idea of macroeconomics.

* Having guest lecturers can help students learn more about a certain idea in this course.

= Incorporating current events and praciices from around the world will keep the course relevant and up-to-date.

Reviewer(s) signature:
Anonna 4med
Lecturer, Depariment of Business Adminisiration, Varendra University.

1 - H
1 3 4
Statement (Completely . _ . (Most
Ineffective) (Ineffective) | (Neutral) | (Effective) Effective)
Appropriate and clear leaming goals V/
{outcomes)
Leaming goals (outcomes) are aligned
with program, curricular and/or V/
institutional expectations
Content is appropriate and aligned with v
leaming goals (outcomes)
Criterion 2: Assessment Practices
1 " H
1 3 4
Statement (Completely . _ . (Most
Ineffective) (Ineffective) | (Neutral) | (Effective) Effective)

Assessment practices facilitate the
achievement of learming outcomes

v’

Course Teacher’s Reflection on Feedback:

Aszessments of student learming are
relevant, aligned with leaming goals
(outcomes), transparent, and fair

v

Feedback to students is prompt and
constructive, and at regular intervals
throughout the course

v

The helpful comments made regarding the macrocconomics class ore appreciated Students wouwld better
understand the principles it we wluded different country scenarios and how they built themselves and their
economics. Furthermore, fo facilitate my goal of making the lesson engaging and bensficial for the students, T
internd to mciude and fmtroduce real-world examples and ideas that are currently popular and infriguing in the
class. Alse, Il do my best fo arramge for some guest speakers on the subject who can bring fresh perspectives and
Feep the class teresting and engaging.




11.Evaluation of Attainment of CLOs

Evaloation of Attaimment of CTLO, PT.O, G, Bloom s T axomormes:
and Learming Outcomes Dom:ain
IDepartment of Bosiness A dmsinistration
FTaremdra TNnoniver=zity., Rajshabib

(Flease il up and ssdomic this fooes o the deparment oloogs «

wiith thee oo lamioes ol CLAD, FLOF S Badkoks achiesesnest b
Counrse and Teacher(s) Information
I
Conrse Code Conrse Title Sectiom ]_:':;" E’ =
Semester Teacher
ISNamel{s):
Mumber of
Mumber of Mumber of Studemnts in Stud=mts ot
Regist=rad 144 Calbculation of CLO— 1= Arvaendins =
Stud=rvts: PLZ Attsimmme=srvi: PN
A S SesSSI eyt
Fart A: Attainmment of CLOr
Conrse I.earmning Tutcormes (CT. =) WA CH. O T3 [ ) TS
Mo. of stwdents achiewved CLO T L= S T AZE
2 of students achiewed CLOY 5 5% TS e S1%% =
CLO attainment Status Wes e =] o Wes WS
e Sescle—ta nio Sirdn oG S Saddadredal kdad Bode dxcludod o sbs sotod meeebes af adtacle—rs
FART B: Attainment of PLOCr

FProgram Learning Ouitcomes (PLOr=) PL.ax-1 PLO-2| PL.O-% | PTL.O-9 | PL«OaO-10 | PLoO-12

Mo. of studaents achiewved FLO = 593 S0 T == 1L ZE

o6 of students achiewed LI SE%a SiO94a &% S195 FAE S ZF %

PLO attainmment Status wes o rd o wes Wes aes

Iereds Semdercia nod SdndoTs Snn Saddaimdat Adad boedn dxsiuded o chs solad maesber of dtudesid .
PART : Aditainmenit of Gradoate Attribote

Gradmate [ L = L = = = L L = [t [
Attribote (GA) 1 = = =+ = L F 5 = 1 11 =
Mo. of students vz an a2 T 107 25 L a1 S0 50 107 107
achisweaed G
%6 of students =5 2o E596 sase s196 FIos FL9E s19s saoe asse e 772e | 77oe
achiewed G
A attaimnmeent
ls':ht::hl:lld Leaweal: Wes =S es =S Wes Wes Wes Wes Fdice [ = es e=s
S0%s)




12.Improvement Plan for Better Attainment of CLOs

+

Course Improvement Plan by Course Teacher
Department of Business Administration

Varendra University, Rajshahi

[IiiL]
= =

—u |
[TITT

IR
Ieraftrearer

Content
Knowledze &
Slkillz

Do you engage students in leaming
activities focusing on real-world izsues
or problems?

FyvEs MTwHO Specify, if no

Do you engage students in reflacting on|
the connections betwaen what they are

learning and what they already know?

FyEs [TNO Specify, ifno

Do you engage students in activities
that help them to learn and apply
critical thinking skillsT

FyeEs [wNoO Specify, if no

Do you provide opportunities for
students to learn and zpply literacy and
communication skills?

FvEs Mo Specify, if no

Do you inveolve students in sefting
positive and safe learning climate

expactationz?

FvEs Mo Specify, if no

Any other recommendations to improve this

conrze?

TUnderstanding the despth of the cowrse reguires curren)
knowladge and a solid academic foundation.

Have your last semester(s) recommendationis) baan
implementad?

¥ YES Mo ™ Mot Applicable

Do yon want to take this course next semester?

* YES Mo ™ Mot Sure

Any Othar Comment (If necessary)

p Having guest lscturers can hslp srudents learn more abour o
cevtain idea in this course.

Signature of Teacher{z)

Coursze and Teacher(s) Information
Course Code ‘Course Title | Sectinll| A B.C.DE.
Semester Teacher(s) Name:
Courze Improvement Plan
Ttem Questions Comments
Is the course content sufficient” ~ vEs ™ NO Specify, if no

Courze Is the number of lectures sufficient to " v - .

Clontent complatzs the coursa content? YES "wo Specify, if no
Have the students met the axpected . Completaly ’_I\{Dstl'_\'
course outcomes? ¥ Partially MNona
Tick on the teaching tool: that you havs| ¥ Computer with MMP [¥ Whiteboard & marker
used in the clzszroom. [ Audic, Video [ Others
Teaching materials that youn havs ¥ Lecture note, ¥ e-Book ™ Journal papers
distributed to students. [¥ Imternet rescurce ™ Others
Did you use any online platform to o Specify name_ 1if ye: What's App|
diszeminate teaching materials7 v YES " mo and hicrosoft Teams

11;‘-‘{’::5“‘15 Comment on the students’ responses | | <25% [ 23-50% [ 50-75% ¥ %7595

erho the class. of the students were responsive in the class.
[ Ewvary zingla student is required to show ona global
economic problem and the implications of that
Comment on any group work off problem.
students’ activity in the class. I Group work on tha book “Psychology of Money™
written by horgan Honsel
f:m“’mt:“* on ‘i’;;f;_“ of class size onl 1 ize must be less or equal to 40 for this course.
M Class Tests M nid ¥ Final
Tick on the zppropriate tocls that youl ~ Aszsignments F Viva Voce
have usad for assessment. [¥ Class Parformance [¥ Presentation
™ Others
A ¢ Are asseszment tools adaguate?  YES I~ NO Specify, if no
.

Method Comment on the effect of class size on| A teaching assistant (TA) / a Student on Dty (SgD) will help)
vour assessment mathod. azszist with the aszeszmeant such as any project work.
i‘;"’mﬁcn“t‘ on the adequacy of the F Adequate ™ Wot Adequate ™ Mo rubric used
Comment on the switability of the
assignment'project in this course. [+ Suitable [ Mot Suitable
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Each Department has their fixed
PLO s

Upon completing the degree successfully, learners will have the ability to: (BA)

A. Fundamental Skills

PLO 1: Develop self-directed learning capabilities by do in-depth study of various notions.

PLO 2: Acquire adequate knowledge of key business areas and affiliated fields via models, principles, and theories.

PLO 3: Demonstrate cross-disciplinary teamwork and leadership abilities to fulfil professional obligations and accomplish organizational and group objectives.
PLO 4: Attain professional or managerial competencies along with up-to-date technological expertise essential for prospering in various roles across diverse
business environments.

A. Social Skills

1. Top of Form

PLO 5: Promote ethical and socially responsible behavior through interaction with business communities and society.

PLO 6: Obtain knowledge and comprehension of socio-cultural, legal, economic, and geo-political influences to facilitate informed decision-making.

PLO 7: Apply communication skills effectively and efficiently for social, academic, business and professional purposes associated with contemporary tools in
modern organizational operations.

PLO 8: Cultivate global competencies with advanced social skills to prepare for entrepreneurial ventures and employment prospects.Top of Form

A. Thinking Skills

PLO 9: Attain advanced professional knowledge and practical skills in technical and management areas, enabling them to lead and innovate in relevant fields.

PLO 10: Develop research capabilities to critically analyze complex business or social issues for efficient problem-solving and decision-making.

A. Personal Skills

PLO 11: Exhibit social, professional, and ethical values in actions and decisions, encompassing active community engagement to contribute meaningfully to
society.

PLO 12: Engage in lifelong learning, encompassing continuous personal and professional development through diverse learning opportunities and adapting to

evolving demands in respective fields for ongoing success and fulfilment.



A.19. MAPPING PROGRAM LEARNING OUTCOMES (PLOS) AND GRADUATE ATTRIBUTES (GA)

GA also fixed for all departments

v v v v

PLO 2 v v

PLOs

PLO1

PLO 3 v v v

BN
<
BN
«

PLO 4

PLO5 4

PLO 6 v v v v v

PLO 7 4 v

PLO 8 4 4 4 4

<~
<
<
~
BN
<

PLO 9

PLO 10 v v v v y v



Continuous Internal Evaluation (CIE)

CT (10), Presentation (10), VIVA (10),
Assignment (10), Project(10),

Mid term :Q1,Q2
Final :Q1,Q2,Q3






